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EDITORIAL ART DIRECTION



CIPRIA BEAUTY MAGAZINE
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LUCIO COSTA BIOGRAPHIC BOOK



are 50 contemporary: a5 if he had designed them yesterday.

GusiForré

For Lucio

that seems 1o belong to another dimension

Renata Molho.

Gisolla Boriol

Turfington.

Aico Gontucei
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SO LUCIO!

PRESS

S0 LUCIO!

GIUSI FERRE

Gli incontri im-possibili

Bassorbe,

el 510 spito per scoprime, a 1 dei'aspetto Gescritv, Fintima natura.

o dell convenzioni.
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Ceralamoda.

Queta estatica, quasi sowanratural, ipresa dal ologralo i sucko su modste belksime, truccatissim,
pettnatisire.
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6 un vestto.

€ uno del mie fim fondamentas " Lo era anch per Luco, ho saputo po.
£ stato como ncontrars

o GIUSI FERRE

Eppure nollo s rar interviste non para ma di Muso piatc, d flosofa, d esto.

scabre, igorose. Dove e paroe chiave diventano esperonza, reaismo, concrotezza
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 Costume ala Scuda del Cnema o Miano.
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ASSOCIATIONS OF ATTORNEY MEDIATORS



MEDIAVERBA

MESITALOGA
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LA MEDIAZIONE
S| FONDA
SUL DIALOGO.

NON SU DUE
MONOLOGHI.

MESIALOGA

medialoga.it

LA MEDIAZIONE
NON ALZA MURI.

LI ABBATTE.
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GIORGIO FEDON 1919
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MPASTYLE GROUP
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MPASTYLE ACCADEMY MPASTYLE MPASTYLE CHILD MPASTYLE TANNERY




N° 08/2016 AUGUST

MUIIAINPEL%

ITAUIAN / ENGLISH TEXT

Mﬂllllll!ﬁl“ 08/2016 SEPTEMBER

WWW.MODAPELLE COM

MATERIALS - COMPONENTS - TECHNOLOGY

MDA Piuiﬁ*’ 08/2016 AUGUST ITALIAN / ENGLISH TEXT

I NTERNATI ONA AL

MODAINPELLE

I I
MODAINPELLE

1 &85 1

mpastle.t

SPRING SUMMER 17

CON ME IN ANTEPRIMA,
SCOPRIRAI | COLORI,

| TRATTAMENTI E LE TIPOLOGIE
DEI NUOVI PELLAMI.

DAL 19 DICEMBRE LA MODA PELLE NON SARA PIU LA STESSA.

CON ME IMPARERAI CON VERO
REALISMO LA PROFESSIONE

DI FASHION DESIGNER O DI
MODELLISTA DELL’ACCESSORIO.

DAL 19 DICEMBRE LA SCUOLA DI MODA NON SARA PIU LA STESSA.
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SO LUCIO!

SO LUCIO!

L UCTIO
COSTA

Via Fratelli Bressan 30, 20126 - Milano

info@luciocosta.it | press@luciocosta.it
luciocosta.it | instagram.com/luciocosta_official




BORN TO BE SPECIAL

T. 0934 50 84 B8
F. 0934 35 76 75

Cisit (a1}

0292 18 63 43

THOUGHT TO BE EMOTIONAL

MADE TO BE UNIQUE

COVERS CAPSULE PROJECT. THE BEST WAY TO BE APART.




foto Federico Garibaldi

LCYLUCIOCOSTA

luciocosta.it

LCYLUCIOCOSTA LCYLUCIOCOSTA

Bags Collection
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JORDANVYON1

JORDANLUCA.COM
instagram.com / jordanluca_official
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PRESENTS

UGLY/SAOd

JORDANYON1

Jordan Bowen / CREATIVE DIRECTOR
+44 7912030699 / jordan@jordanluca.com
112 Buspace Studios, Conlan Stret
London,W10 5Ap

SAVE THE DATE / 9TH NOVEMBER

LONDON / PARIS / MILAN /BERLIN / STOCKHOLM/

JORDANYON1

MOCKBA / NEWYORK / MIAMI / LOSANGELES /S AO PAULO /
RR/ N/ EE

todd@preditor.london | @jordanluca_official




FILMS AND VIDEOS



SO LUCIO! - Bhiographic Book Launch Video

R \

Direction Garibaldi and Fesce

https://vimeo.com/194367021

LUCIO COSTA FW 17 - 18 White Video Installation

Direction Garibaldi and Fesce

https://vimeo.com/259785423

LUCIO COSTA SS 19 INTERFACES - Multi Subject Digital Campaign Videos

Director Anthony Fesce

https://www.instagram.com/luciocosta_official/?hl=it

LANIFICIO REGGIANI - Sustainability Campaign Film
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Director Federico Garibaldi

SILVER DOLPHIN PRICE AT FESTIVAL OF CANNES CORPORATE MEDIA AND TV AWARDS - SEPTEMBER 2018

http://www.reggianistretch.it/




contact@robertopelizzoni.it - robertopelizzoni.it



